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Introduction  

CardioLog 2007 is an integrative solution which  offers monitoring and reporting for 

enterprise portals of various technologies such as Microsoft SharePoint 2003 and 

Microsoft SharePoint 2007.  

 

Unlike other web analytic tools, CardioLog 2007 offers statistical aggregations based on 

the logical structure  of the monitored environment, in addition to aggregations which are 

based on a physical structure (URL address).  

Working directly with a tree which represents the logical structure of the organization -  

enables users to view accurate data according to the  familiar organization structure (and 

not according to the URL addresses of the various applications in the organization ï 

which do not necessarily illustrate the hierarchal relationship between the applications).  

 

CardioLog 2007 fully supports the Micros oft SharePoint 2003 and Microsoft SharePoint 

2007 object models and hierarchies, including the various portal objects (such as Wikis, 

Blogs, Sites, Documents, etc.) Moreover, CardioLog 2007 supports any custom portal 

hierarchy, which can be defined either manually or through an API ï for environments 

which are not shipped with the product.  

 

CardioLog 2007 ships with full support for integration with multiple Active Directories, 

and offers data filtering by users and groups in the organization.  

 

In addition,  CardioLog 2007 offers:  

¶ Monitoring of portal events such as ï views, updates, and searches ï in various 

time intervals and for any object in the organizationôs hierarchal tree. 

¶ Generation of queries about portal usage and displaying them as tables, charts or 

meters (gauges) ï and distributing them throughout the organization in various 

ways, such as: web interface, Email, and SharePoint Web Parts.  

 

CardioLog 2007 is designed for IT managers and content managers. The productôs 

working environment includes an  easy - to -operate user interface and administration 

interface.  

 

This document outlines the various types of Visual Controls CardioLog's Professional and 

Enterprise editions. The document also described the functionality of each Control, 

specifying usage and  level of customization.  
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Visual Controls  Overview  

Visual Controls (e.g., charts, meters, and tables) display data associated with a specific 

item or level of the portal hierarchy. The d ata can be filtered by various parameters  

(such as date range and visi tor segmentation) and grouped according to various 

dimensions.   

 

CardioLog 2007 includes 3 types of Visual Controls:  

 

Meters  

Meter  controls  are  fully customizable gauges  which display critical data in a 

readable  KPI (Key Performance Indicators) format.  Data is displayed in aggregated 

mode, in accordance with the  portal hierarchy.    

  

Charts   

Chart controls  include  a r ich set of graphic components  for displaying data . The se 

components  includes a gallery of charts  (such as pie, bar, and line charts ), color  

palettes,  3D display format s, period comparisons, and more.  Charts can be  exported to 

image fo rmats, Microsoft Excel and XML.  

 

Period Comparison  ï charts can display any two parallel time periods (e.g. this month 

and last month). The first period is defin ed in the ñDate Rangeò field while the second 

period is  defined in the ñSeriesò field. 

 

Tables  

Table controls  are designed to display data in a grid  format -  allowing data 

sorting, printing , exporting, and item drilldown.  

Data  drilldown  -  table s provide d rilldown c apabilities for selected items.  

 

The following table presents CardioLog 2007ôs Visual Controls, divided into 5 groups: 

page views, visitors, navigation, search and portal growth.  

 

Type  Name  

Page Views  

Chart, Meter, Table  Page Views  
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Type  Name  

Chart, Tabl e Page Views by Type  

Chart, Table  Page Views by Url  

Chart  Average Number of Page Views  

Chart, Meter  Average Page Views Duration  

Chart  Average Page Views by Day of the Week  

Meter  Top Page Views Ratio  

Visitors  

Chart, Meter, Table  Unique Users  

Chart, Table  Unique Users by Url  

Chart  New vs. Returning Visitors  

Chart  Average Number of Unique Users  

Table  User Groups  

Chart, Meter  Visits  

Chart  Average Visit Duration (time on site)  

Chart, Meter  Average Page Views per Visit  

Chart, Meter  Average Page Vie ws per User  

Chart  Average Visits per User  

Chart, Meter  Bounce Rate  

Chart  Loyalty  

Chart  Browsers  

Navigation  

Chart, Meter, Table  Landing Pages  

Chart, Meter, Table  Exit Pages  

Table  Previous Pages  

Table  Next Pages  

Chart, Table  Traffic Sources  

Search  
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Type  Name  

Chart, Meter  Internal Searches  

Meter  Failed Internal Searches  

Chart  Internal Searches -  Failed vs. Successful  

Meter  Internal Searches -  Failure Rate  

Chart  Visits with Internal Search  

Chart  Average Internal Searches per Visit  

Table  Internal Searches  Phrases  

Table  Internal Search Destination Pages  

Table  Internal Search Origin Pages  

Portal Growth  

Chart, Table  Content Contributors  

Chart  Portal Growth Trend  

Chart  Portal Inventory  

Table  Portal Item Types  

Chart  Portal Actions  
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Page Views  

Page Vie ws  

 

This chart displays the number of views within a specific item (specific mode) or level 

(aggregated mode) of the portal hierarchy.  

 

 

This table lists the most popular pages for a specific item or level of the portal hierarchy, 

ranked by number of vi ews, unique users, duration and exit rate.  
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Pages with zero views can be listed by entering 0 in the ñMinimum Results Countò field, 

and sorting the Views column by ascending order.  

 

 

This meter displays the number of page views for a specific level of the  portal hierarchy.  
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Page Views  by Type (MOSS 2007)  

 

This chart displays the number of page views, grouped by MOSS 2007 item types (such 

as Sites, Wikis, Blogs, Documents, etc).  Data is displayed in an aggregated mode.  

 

 

This table lists the most popula r pages for a specific item or level of the portal hierarchy, 

ranked by number of views, unique users, duration and exit rate. Pages can be filtered 

according to MOSS 2007 item types, such as Sites, Wikis, Blogs, Documents, etc.  
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Page Views  by Url  

 

This  chart displays the number of page views for a given URL. The URL is defined in the 

ñSourceò field. Data is displayed in an aggregated mode, according to the URL address. 

For example, a "Source" field with "http://mysite/" will return all pages beginning w ith 

"http://mysite/".   

 

The chart can be used to track external applications, links and UI components such as 

Flash  players  and banners.  
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This table lists the most popular pages, ranked by number of views, unique users, 

duration and exit rate. The URL fo r the pages is defined in the ñSourceò field. Data is 

displayed in an aggregated mode, according to the URL address. For example, a 

"Source" field with "http://mysite/" will return all pages begining with "http://mysite/".   
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Average Number of Page Views  

 

This chart displays the average number of views within a specific item (specific mode) or 

level (aggregated mode) of the portal hierarchy.  The average is calculated according to 

the value selected in the ñTime Intervalò field: 

 

Hour ï the average number of  views per minute  

Day ï the average number of views per hour  

Week ï the average number of views per day  

Month ï the average number of views per day  

Quarter ï the average number of views per month  

Year ï the average number of views per month  
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Average Number  of Page Views  

 

This chart displays the average time (in seconds) spent in a web page within a specific 

item or level of the portal hierarchy.   

 

 

This meter displays the average time (in seconds) spent in a web page within a specific 

level of the portal  hierarchy.  
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Average Views by Day of the Week  

 

This chart displays the average number of page views per day, grouped by day of the 

week, for a specific level of the portal hierarchy.  

 

Top Pages Ratio   

 

This meter displays the ratio of top to all pages w ithin a specific level of the portal 

hierarchy. The number of top pages can be defined in the ñNumber of Resultsò field. 
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Visitors  

Unique Users  

 

This chart displays the number of people who visited a specific item or level of the portal 

hierarchy.  

 

 

This  table lists the top users, ranked by number of views, visits, searches and visit 

duration -  who visited a specific level of the portal hierarchy.  
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This meter displays the number of people who visited a specific item or level of the 

portal hierarchy.  
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Un ique Users by Url  

 

This chart displays the number of people who visited a given URL. The URL is defined in 

the ñSourceò field. Data is displayed in an aggregated mode, according to the URL 

address. For example, a "Source" field with "http://mysite/" will return all visitors who 

visited pages begin ning with "http://mysite/".  

 

This table lists the top users who visited a given URL, ranked by number of page views, 

visits, searches and visit duration. The URL is defined in the ñSourceò field. Data is 

displaye d in an aggregated mode, according to the URL address. For example, a 

"Source" field with "http://mysite/" will return all visitors who visited pages begin ning 

with "http://mysite/".  
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New vs. Returning Visitors  

  

This chart displays the number of new visi tors -  compared to returning visitors. Data is 

displayed in an aggregated mode.  
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Average Number of Unique Users  

 

This chart displays the average number of people who visited a specific item or level of 

the portal hierarchy. The average is calculated acc ording to the value selected in the 

ñTime Intervalò field:  

 

Hour ï average number of unique users per minute  

Day ï average number of unique users per hour  

Week ï average number of unique users per day  

Month ï average number of unique users per day  

Quarter ï average number of unique users per month  

Year ï average number of unique users per month  
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User Groups  

  

This table lists the top user groups, ranked by number of page views and visits for a 

specific item or level of the portal hierarchy.  
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Visits  

 

Thi s chart displays the number of visits to a specific item or level of the portal hierarchy. 

Visit is defined as the activity of one visitor, within a single browser session, lasting up to 

30 minutes.  

 

 

This meter displays the number of visits to a specifi c level of the portal hierarchy. Visit is 

defined as the activity of one visitor, within a single browser session, lasting up to 30 

minutes.  
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Average Visit Duration (time on site)  

 

This chart displays the average time (in seconds) for a visit to a speci fic item or level of 

the portal hierarchy.  
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Average Page Views per Visit  

 

This chart displays the average number of page views per visit. Visit is defined as the 

activity of one visitor within a single browser session, lasting up to 30 minutes.  

 

 

This meter displays the average number of page views per visit. Visit is defined as the 

activity of one visitor within a single browser session, lasting up to 30 minutes.  
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Average Page Views per User  

 

This chart displays the average number of page views per un ique user who visited a 

specific item or level of the portal hierarchy.  

 

 

This meter displays the average number of page views per unique user who visited a 

specific level of the portal hierarchy.  
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Average Page Views per User   

 

This chart displays the average number of visits per unique user for a specific item or 

level of the portal hierarchy.  
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Bounce Rate  

 

This chart displays the bounce rate for a specific item or level of the portal hierarchy. 

Bounce rate is the percentage of single -page visits tha t  lasted up to 5 seconds.  

 

 

This meter displays the bounce rate for a specific level of the portal hierarchy. Bounce 

rate is the percentage of single -page visits that  lasted up to 5 seconds.  
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Loyalty   

 

This chart displays the number of users (X axis) w ho visited a specific level of the portal 

hierarchy, grouped by number of visits (Y axis).  

 

Browsers  

 

This chart displays the number of page views, grouped by the browser types used by 

visitors.  Data is displayed in an aggregated mode.  
































